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*Privately held since 1916 (4" Generation)

*Currently Operate 73 stores in 5 states (NY,
PA, MD, VA, NJ)

2 Distribution Centers (NY, PA)
«100,000-150,000 Sqg. Ft. High Volume Stores

*Known for Fresh Local Produce, Prepared
Food, Recipes and dine in Market Cafée
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Ability to last over time
Ability to support oneself (self-reliance)

Consening natural resources

Recycle, reuse, reduce

Responsibility
Environmentally friendly

Economic vability
Responsible farming methods
Green

Reducing carbon footprint
High quality

Humane treatment of animals
Fair trade

Simple living

All natural

Organic

Connecting with others

Local

Social activism

Reduction of meat consumption

Source: Hartman Sustainability 2008 Survey, Sept. 2008
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17%
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@es quality products

@ing conditions for its employee
Sells products/services at low prices

Tries to reduce waste and pollution 76%
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Tries to minimize the environmental impact of its production 76%

Produces and distributes products in an energy-efficient manner 75%

@ges and benefits to its workers

< Avoids inhumane treatmem 71%

2%

;

Tries to reduce the use of non-renewable resources 70%
Takes steps to reduce its carbon footprint 66%
Qoids unnecessary pa@
Uses green building techniques in its manufacturing and facilities 62%

Qpresents the principles | agre@ 61%
@ns supportive relationship with local communit

Ensures the best possible return to its shareholders 45%

Source: Hartman Sustainability 2008 Survey, Sept. 2008
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Good for our Good for our
Environmen eople

Good for our
Company

Thank You!



